
Times have changed. There might be a few 

readers who can remember the days of counter

checks, those generic checkbooks representing 

local banks that sat on the counters of most re-

tailers. One would go to the cashier to pay, pick

up a check provided by their personal bank, write

it out and the retailer would accept it as payment.

There was no need for personalization—the bank

knew your signature. Kind of hard to believe, but

that’s the way it was. Here’s the way it is now:

This summer, my family took a vacation for a

week, and when we returned, I got on the Internet

to check my account balances, something I do a couple of times a week.

I was startled to see that there were a dozen checks that had cleared 

totaling $1600 that I didn’t recognize. My bank has an online feature

that allows me to click on a check number and see a scan of the 

actual check. What I saw shocked me even more. The checks were 

personalized, written by a female with an address in another town, 

and were printed with the name of another bank. They did, however,

have my checking account and bank number at the bottom. 

When we notified the bank the next day, they asked if we ever 

place outgoing bills in our mailbox for the mail carrier to pick up. 

Well, yes, we do that quite often. The new scam, they said, was for 

thieves to steal those checks and order overnight checks from 

Internet companies using the numbers from the stolen checks. “But 

wait,” I said. “Not only was it not my signature, it was not my name,

city, or bank!” Doesn’t matter. The number is the thing. That is the only

thing the bank looks at anymore. They would cash a check written 

on a shoebox as long as the number went through.

It took three weeks to get the money put back in my account, but

that’s another story. The point is that there are people out there a

step ahead of me in trying to get into my pocket. They might be

ahead of you, too! 

Security and loss-prevention are very real and present concerns 

for all of us in business, and I’d like to point you to a couple of places

in this month’s magazine that might help you. Be sure to read Gary’s

article on equipment theft on page 20, and check Industry News 

for two warnings for real-life credit card scams. We all need to be 

security minded these days.

And, I would recommend that you take your bills to the post office

to mail. That’s what I do now! 

Be safe,
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Oct. 2–4 South-Tec/Manufactur-
ing for Performance, Charlotte
Convention Center, Charlotte,
NC. For more information, visit
www.sme.org. 

Oct. 7–9 Western Carwash
Association’s 26th Annual
Convention & Trade Show, 
Las Vegas Hilton Hotel, Las
Vegas, NV. For more informa-
tion, visit www.wcwa.org. 

Oct. 23–26 ISSAInterclean North
America, Orlando, FL. For more
information, visit www.issa.com. 

Oct. 31–Nov. 3 IKECA Fall
Technical Conference. The
Seelbach Hotel, Louisville, KY.
For more information, visit
www.ikeca.org.

2008

Jan. 22–25 World of Concrete,
Las Vegas, NV. For more in-
formation, visit www.worldof
concrete.com. 

Jan. 27–30 PACE Paint and
Coating Expo, LA Convention
Center, Los Angeles, CA. For
more info, visit www.sspc.org. 

Feb. 6–9 IKECA Annual Meet-
ing. The Pink Shell Beach 
Resort and Spa, Ft. Myers, FL.
For more information, visit
www.ikeca.org.

Feb. 11–14 The American Rental
Association (ARA) The Rental
Show, Mandalay Bay Con-
vention Center, Las Vegas, NV.
For more information, visit
www.therentalshow.com. 

Feb. 13–16 International Window
Cleaning Association (IWCA)
Annual Trade Show, Town and
Country Resort and Convention
Center, San Diego, CA. For more
information, visit www.iwca.org. 

Feb. 28–Mar. 1 Pumper and
Cleaner International Expo,
Kentucky Exposition Center,
Louisville, KY. For more infor-
mation, visit www.pumper-
show.com.

Mar. 26–27 Advanced Manu-
facturing Expo, International
Centre, Mississauga, ON, CAN.

Mar. 31–Apr. 3 Westec 2008
Exposition and Conference, Los
Angeles Convention Center,
Los Angeles, CA. For more in-
formation, visit www.sme.org.
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